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01. Context
§ What is Click to Pay?

§ Mastercard's smart and secure online payment method
§ Click to Pay creates a convenient, consistent online checkout experience

§ recognizable icon across merchants and devices, streamlining checkout
§ purchases are protected by advanced payment technology
§ no need to remember a password

§ What is the Implementation Guide?
§ Guide for merchants on how to incorporate Click to Pay into their Checkout flows
§ Contained best practices, assets, and UI examples

§ Why is it important?
§ Implementing Click to Pay can help merchants

§ increase your approval rates
§ lead to potentially higher conversion rates
§ create a better consumer experience



§ Slide Content
§ Content updates
§ Deck Designs
§ Information Hierarchy

§ Design System
§ Updating text styles
§ Creating components
§ Designing within a Design System

§ Tools Used:
§ InVision Design System Manager
§ Sketch

§ Bi-weekly Syncs
§ Worked through multiple rounds of iterations and feedback both within our PXD 

team and directly alongside our key Product Stakeholders and Partners.

01. Overview of My Role



01. Slide Content
§ Designing for clarity

§ Slide information architecture
§ Keeping content applicable to 

merchants and clear
§ Updated content based on feedback from

other designers and content strategists
§ Sourced images to enhance guide

§ See next slide 



01. Slide Content: Sourced Image Examples



01. Design System
§ Created various components and screens 

for the guide’s Design System
§ To make updating all screens, text 

styles, layouts within the Guide easy
§ Made sure all elements were updated 

with the correct Text Style or component
§ Pictured here are the various iterations of 

the iPhone Mockup Component I made
§ Had to consider how it would look

contrasted with a black background
§ Design to have a slim and sleek look



CUSTOMER 
PROXIMITY

02.



§ What is Customer Proximity?
§ Internal, company-wide initiative to get all Mastercard employees to better 

understand their consumers/customers, not just the design and research teams
§ Materials I worked on

§ The presentation deck for official updates on the initiative
§ Email template for informing employees about Customer Proximity opportunities

§ Tools Used:
§ Powerpoint
§ Sketch

02. Context



PRESENTATION 
DECK



02. Initial Slide
§ Context

§ Presentation on Customer 
Proximity to be given by CXO 
to Manage Committee

§ This was the initial slide
§ Clearly a draft with lots of bullet 

points and colors
§ Cluttered 
§ Unclear what the images 

were for



02. 2nd Iteration
§ My first pass at re-doing the slide
§ Wanted to stick with the same green

color scheme present in the beginning 
of the deck to be consistent

§ Opted for a table for clearer divisions
and more structure

§ I didn’t touch the content at this point
as I didn’t have enough context yet



02. 3rd Iteration
§ The final layout of the slide
§ Restructured for more a better 

visual design
§ White space
§ Everything aligned
§ Similar information grouped

together (Gestalt Principles)
§ Consistent icons and icon 

placements
§ Maintaining the green color 

scheme of the deck



LISTENING SERIES 
EMAIL TEMPLATE



02. Listening Series Email

§ Context
§ Email informing of opportunities to shadow user research sessions

§ Problems
§ Very long and took 3 screenshots to fit it on this slide
§ Information is scattered (highlighted in red)
§ But contained critical information on how to properly attend

§ E.g. acceptable browsers, timing, links to session
§ Email did not automatically produce calendar invites, which was uncommon



02. Process
• In Sketch, I pieced together my screenshots, 

blocked over each section, and labeled each block
• Tried to figure out the purpose of each block
• E.g. Section on compatible browsers

• Reorganized the blocks to improve the information 
hierarchy (right-most picture)

• Focused more on the narrative of why the reader 
should care about this email

• Because, if reader cares, more likely to
follow the necessary directions

• Had to ensure said directions are clear
• Also suggested the top banner could be a 

better visual for Customer Proximity, since it 
would be the first thing a reader sees



02. Final Email Template

§ Based on the reorganized structure from previous slide
§ Shorter and included typography changes to make each section clear
§ Since this was a series of events, multiple emails with similar would be sent out, so a template 

would be convenient
§ Worked with the Senior VP of Design to make sure

§ Template easily copy-paste-able into Outlook
§ Also had to be responsive on Mobile



INTERN COVID-19 
CHALLENGE

03.



04. Context
§ What is the Intern COVID-19 Challenge?

§ A call to action and encouraged every employee to take part in identifying new 
products / services or the creation of new products / services that would be 
useful either during the pandemic or afterwards during the rebuilding efforts

§ My contributions
§ Used knowledge of Design Thinking to make sure the team’s idea was solving 

real problems
§ Suggested methods for research + facilitated discussions and ideation
§ Sent out When2meet’s to make scheduling easier as we all had packed schedules
§ Created surveys and published on UserZoom



04. Secondary Research
• The Challenge Prompt gave us 4 problem spaces
• We researched each of them and ideated solutions
• In order to narrow down so we could dive deeper

on a few ideas, I suggested voting with colors
• Mastercard Send and Click to Pay were products 

we all thought would be helpful for small 
businesses and gig economies



04. Surveys 
• I pushed for extensive research to ensure we 

understood the problem space
• We wanted to interview small businesses but 

schedules were busy so I suggested UserZoom
surveys instead

• Interested in ecommerce and online store 
builders, these were some notable responses



04. Insights
Online shoppers when asked, “What about a website’s payment methods discouraged 
you from making a purchase online?” responded:

• “If the website is not "secure" when I am checking out/making the 
payment, I do not continue with my purchase.”

• “Concerns over safety of how they handled my credit card”



04. Final Idea
Help small businesses set up online shops that make it easy for their customers to 
support them by partnering with website builders like Squarespace, Shopify, etc., to 
offer Click to Pay as a quick, secure, and trusted payment method.



04. Feedback
• Leadership from across regions and business areas evaluated submissions to 

identify ideas that could most benefit our partners and communities.

• “This idea aligns really well to the selected focus area! In particular, the explanation for why small business should use 
Squarespace, Shopify and other such services (discomfort with sharing personal info with lesser known/smaller 
businesses) shows the team’s understanding of how small business have suffered and are continuing to suffer as a result 
of Covid-19. The idea is also straight-forward and the pain points are thorough making it very easy to understand.”

• “Combines relevant Mastercard product to help combat a need that is increasingly important, given the increase in 
fraudulent activity in ecommerce channels during the pandemic. I like that they are targeting website builders and 
services as opposed to individual small businesses.” 



THANKS FOR 
READING!

Does anyone have any questions?


